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Anmeldung

Senden Sie bitte die ersten vier

Teile des Anmeldeformulars (Bei-
lage dieser Broschulre oder online
unter www.gbsgo.com) an die dort
angegebene Adresse. Bitte legen Sie
eine Kopie der relevanten Studi-
enberechtigungen und Zeugnisse
bei (zum Beispiel Diplomzeugnis,
Sprachnachweis etc.). Das German
Office kontaktiert Sie nach Prufung
der Zulassungseignung, fullt mit
Ihnen zusammen den funften Teil,
das Research Proposal aus und
nimmt eine vorlaufige Einschreibung
an der University of Gloucestershire
vor. Mit der Uberweisung der ersten
Jahresrate der StudiengebUhr
werden Sie offiziell als Doktorand
aufgenommen und erhalten Zu-
gang zum Intranet der Universitat.

MODALITATEN

Austragungsort
und Dauer

Insgesamt gilt eine Mindestdauer
von drei Jahren, davon sind 18
Monate fur die Modulphase vor-
gesehen, mindestens 18 weitere
Monate flr die Recherchephase.
Die Mindestdauer kann nicht
unterschritten werden. Aus-
tragungsort der unterrichteten
Kursmodule ist MUnchen, je nach
Moglichkeit wird auch ein Wochen-
ende lang in der Mutterinstitution
in Cheltenham unterrichtet.

Aufwand

Durch entsprechende Begleitung,
regelmaBiges Feedback und tech-
nische UnterstlUtzung versuchen
wir, die investierte Zeit moglichst
effizient zu gestalten. Durch-
schnittlich betragt der wochentli-
che Arbeitsaufwand wahrend des
Doktorats ungefahr 10-15 Stunden.

Zulassung

Die Zulassung erfolgt bei Eignung
in Reihenfolge der Anmeldung,
die maximale Gruppengréfie fur
die unterrichteten Module liegt
bei circa zwanzig Doktoranden.

Anwesenheit

Grundsatzlich besteht fur die Mo-
dule Anwesenheitspflicht. Falls es
dennoch einmal zum Versaumnis
der Lehreinheiten kommen soll-
te, bemuhen wir uns, den Unter-
richt in Form eines Live-Streams
oder einer Video-Aufzeichnung
zuganglich zu machen.

Mindestens ein Treffen pro Semester
mit dem Research Panel ist Pflicht,
diese Termine werden mit den Un-
terrichtsmodulen in MUnchen koordi-
niert. Auf Wunsch kann ein Treffen
auch in Cheltenham stattfinden.
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MODUL 502

ACTION AND
CASE RESEARCH

IN A MANAGEMENT AND
ORGANIZATIONAL CONTEXT

The participants are introduced to the theoretical frameworks
and the many approaches to undertaking action research. It

is also designed to provide the students with opportunities to
practice and reflect on the tensions that are likely to occur in
adopting an action and/or case research role in their organizati-
on. Over the period of the programme the participants will also
have the opportunity to develop and reflect on their own skills
in managing, leading and participating in this type of research
project. The programme will also address issues of organizati-
onal analysis and change in order to set action case research
into an organizational context. The module will also introduce
the participants to the dimensions of case research and related
methodologies. It assists students to work both within their par-
ticular discipline and in a broader research context. The module
provides a platform for consideration of student’s individual
values and the ethics of co-operative enquiry based research.

« Planning an action/case research project.

* Group dynamics.

* Subjective agreements.

* Evaluation methods.

* Knowledge and methods of inquiry.

* Introduction to action and case research.

* The contemporary nature of case study research.

* The variety of case based strategies.

* The research requirements of a case based approach.

» Organization analysis and contexts: change, development,

structures, complexity and behaviour in an action research setting.

* 1st, 2nd and 3rd person inquiry.

» |dentification of differing types of case studies as a research strategy.
» Data gathering methodologies appropriate to the forms of research.

* Ensuring validity and reliability of data in case based research.
* Intercultural perspectives in action research case studies.

+ Leadership issues for managing case/action research based projects.
* Philosophies that underpin the range of action research approaches.
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MODUL 50|

RESEARCH
METHODOLOGY
METHODS

This module examines the role of methodology in a
professional doctorate, and reviews the approaches, tools
and techniques by which researchers can generate and
apply knowledge. The module commences with a con-
sideration of ontology, epistemology and methodology,
which provides its focus. The particular methodological
schools that characterize management research are re-
viewed and critiqued to establish the applicability of each.
The module then considers a variety of methods for coll-
ecting, analysing and using data in developing a systema-
tic understanding of a field of study in management. Stu-
dents are required to demonstrate a mastery of elements
of research method germane to their intended studly.
Students begin the process of conceiving and designing
a substantial research project with scholarly integrity.

Ontology: existence, identity, properties, and change:

realism, empiricism, positivism and postmodernism.
Epistemological foundations: the nature of knowledge;
propositional knowledge, Platonic views (truth, belief, knowledge);
normative and naturalistic; scepticism; empiricism, pragmatism,
rationalism, constructivism, positivism, interpretivism.

Methodology in context: everyday reasoning and the world of
management; induction and deduction; abduction; nomothetic

and idiographic theorizing; distance and embeddedness; validity,
reliability, cogency, authenticity.

Constructing research questions and construing research problems.
Building, exploring and testing theory.

Data and choice of methods of inquiry; primary and secondary data.
Qualitative data - collection and analysis; analytical software.
Quantitative data - collection and analysis; analytical software
(standard packages used SPSS, AMOS Knowledge Tree).

Applied, evaluative, practitioner and participative research

in management (standard packages used: NVivo and Atlas.ti).
Contemporary research and knowledge generation paradigms.
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MODUL 504

REFLECTIVE
PROFESSIONAL
DEVELOPMENT

This module will be a continuous stream throug-
hout the life of the participant’s research program-
me. Initially participants will be given guidance on
personal skills development in a research context.
Guidance will also be given on the role of a lear-
ning and research skills journal in reflecting upon
the self in the context of a change process.
Participants will work in action learning sets. The-
se sets will provide the main platform for support
between modules and throughout the life of the pro-
jects. These sets can be organised on an electronic,
virtual basis with the agreement of the set. For the
development of the final thesis the option of a ‘bud-
dy system’ would be discussed with the group as an
alternative or additional system of support. Assign-
ments undertaken in the other modules will also sup-
port this part of the programme with opportunities
for reflection on personal and research skills chan-
ges. Initial Learning set meetings will be scheduled
into the other taught module programmes. Further
sets will meet as arranged by the set members.

* The role of reflection, reflexivity and reflective practice.

* Underpinning Learning theories, experiential learning, types of
knowing.

* The development of your thinking from the beginning.

« The identification of personal/research skills.

« Conflict management.

» Challenging the connections.

*« Engagement with the processes of professional development
and planning.

¢ Encouraging self awareness and critical reflection upon the re-
search project(s) and their conceptual scholarship.

* Encouraging self awareness and critical reflection of your values,

ethics and impact on and within a group.

Doctor of Business Administration 15

MODUL 503

SYSTEMATIC
L ITERATURE
REVIEW

This module introduces participants to the theo-
retical frameworks and the many approaches to
literature review. Through encouraging a systematic
engagement with a substantive body of relevant
literature, this module aims to critically analyse and
evaluate the previous research work. This leads to the
development of further research problem(s) with re-
ference to relevant ideas in the discipline. It also ena-
bles participants to synthesise ideas at a high level of
understanding and begin to create new knowledge
through the development of a conceptual framework
relevant to the problem under consideration. The
module will require the development of a systema-
tic understanding of substantial bodies of relevant
literature, which are at the forefront of an academic
discipline or area of professional practice. It also
necessitates the analysis, synthesis and interpreta-
tion of complex information and the development

of novel approaches, models and/ or applications.
This module therefore seeks to increa-

se critical review and will continue to de-

velop academic writing skills.

Pre-module reading introducing students to

key theories and concepts.

Policy discussion related to key texts.

Development of an appropriate academic writing style.
Analysis of concepts and synthesis of ideas and models
from a variety of sources/disciples.

Consideration of approaches to structuring content.
Examine how others have examined problems in the disci-
pline(s) and operationalized methodologies and methods.
Refine appropriate citation and referencing practises
(American Psychological Association guidelines).

Develop conceptual models, arising from reading of the literature.
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" Prof Barry J. Davies

is Associate Dean in the Business School,
University of Gloucestershire. He was pre-
viously MFI Professor of Retail Marketing
at Manchester Metropolitan University.

He serves on the editorial boards of Eu-
roMed Journal of Business, International
Journal of Management and Decision
Making, Journal of Retail Marketing Ma-
nagement Research, Journal of Services
Marketing and Service Business: an interna-
tional Journal and is founding editor of the

International Journal of Management Cases.

He has been active as supervisor and ex-
aminer of research students for 25 years,
an interest that remains strong today.

He received his formal business educa-
tion at the universities of Bolton, Central
Lancashire, Lancaster and Cranfield.

Philippa Ward

Philippa is a marketing lecturer at the Glou-
cestershire Business School and an mem-
ber of CeReS. She teaches on a range of
undergraduate and postgraduate modules,
focusing primarily on consumer behaviour
and services marketing. These areas also
provide focus for her PhD supervision.

Her work also extends to the teaching of
research methods and the supervision of a
wide-range of Masters research projects.

Philippa joined the University after having
been a Research Assistant at the Man-
chester Metropolitan University - where
she also completed a BA (Hons) in Retail
Marketing and a MA in Marketing Ma-
nagement. Philippa has also worked with
a number of retailers, manufacturers
and marketing agencies in a consultati-
ve role, and continues to contribute to

a number of in-house retail and service
company development programmes.
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Prof. Dr. JUrgen Polke

ist studierter Dipl- Betriebswirt und Dipl-
Volkswirt, seit mehr als 25 Jahren als
Berater fUr Unternehmensfuhrung tatig.
Seit 10 Jahren ist er Hochschullehrer fur
internationales Management an mehre-
ren Hochschulen weltweit. Seit dem Jahr
2000 leitet er die Diplom- und Master-
studiengange der Fachhochschule Vor-
arlberg und ist Forschungsprofessor an
der Leeds Metropolitan University, UK.

Er ist Leiter der deutschen Niederlassung
der University of Gloucestershire Business
School. Er ist verantwortlich fur alle wis-
senschaftlichen Fragestellungen sowie die
curriculare Entwicklung von maBgeschnei-
derten akademischen Bildungsangeboten.

Cornelia-Elisabeth Fuchs
ist studierte Mediendesignerin und

war bis vor kurzem an der Fachhoch-
schule Vorarlberg in den Bereichen
E-Learning und Wissensmanagement
tatig. Sie ist fUr die Administration der
Studiengange sowie fur technische und
organisatorische Fragen zustandig.

Kontakt

Wir stehen Ihnen jederzeit gerne fur
weitere AuskUnfte zur Verfugung.

DEUTSCHLAND

T. +49 (0)7546 /319339
F. +49 (0)761/769986223
fuchs@gbsgo.com
polke@gbsgo.com

GREAT BRITAIN
pward@glos.ac.uk
bdavies@glos.ac.uk

Sabina Fiebig, +44 (0)1242 714268
Support Administrator
for Research Students

TEAM






